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CITED:
“MANY MEN GO FISHING ALL 
OF THEIR LIVES WITHOUT 
KNOWING THAT IT IS NOT 
FISH THEY ARE AFTER.”  
—HENRY DAVID THOREAU

Pallas Textiles Meets Pattern Pod at NeoCon

One of Pallas Textiles’ new collections this year, Topstitch, 
is designed by Pattern Pod, the design firm of Geraldine 
Blanchot and Kristen Dettoni, experts in designing 
and developing many varieties of textiles for demanding 
environments. What Pattern Pod brings to the A&D table 
that is new, especially for NeoCon, is a streamlined design/
build approach and series of innovative ideas around 
product customization. With the latest advancements in 
technology and manufacturing, possibilities for a leaner 
type of manufacturing, offering little to no minimums and 
quick turnaround times, as well as competitive rates are 
emerging everywhere.

FULL STORY ON PAGE 3…

Being Smart about Textiles

It’s easy to forget the many roles fabric plays within an 
interior or exterior space. But fabric selection can make 
or break the quality and functionality of the elements of a 
space that it is being applied to. Amidst a sea of NeoCon 
seminars, this year we found a diamond in the rough 
at Tuesday’s “Smart Textiles for Modern Environments” 
session led by Deb Barrett, a leading window fashion 
design expert and trend strategist. The session provided 
a comprehensive guide to the basics of fabric and 
fabric selection, as well as to the newest cutting edge 
technologies being applied to create “smart” textiles. 

FULL STORY ON PAGE 10…

Spotlight: Design With Science 

Some years ago, officeinsight founder and editor Brad 
Powell and Sally Augustin, an environmental psychologist 
specializing in person-centered design, and a principal at 
Design With Science, struck up conversation at an A&D 
event of some flavor and quickly found common ground 
in their passion for designing with the human condition at 
top of mind. Soon after, Dr. Augustin began contributing 
regularly to officeinsight, filling a void in the industry where 
research, environmental psychology and design can 
converge. At Design With Science, she integrates insights 
from environmental and design psychology as well as 
other social and physical sciences, to inform the design of 
places, objects and services.

FULL STORY ON PAGE 14…
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products

At NeoCon each year, the word “new” gets used, maybe a 
bit too often, to describe the products on display and how 
they are suited to contemporary needs. For many industry 
veterans, old ideas typically get identified as new ones in 
methods that follow a recognizable path and a particular 
rhythm; they may be altered just enough to appear to be 
infused with a new life or purpose with each cycle they 
move through. 

The jaded among us would say that there are few, if 
any, design ideas that can be considered truly new each 
year. One tool for any manufacturer to keep their product 
line continually fresh is to stay relevant to themes and 
perspectives currently popular in fashion and contemporary 
culture, and translate them into commercial interior 
applications. After all, taking the latest look and making it 
last in today’s environment is what architecture and design 
have been about since the very beginning.

When I first heard details about the newest collection 
from Pallas Textiles that would be on display at NeoCon 
this year, I was intrigued. Pallas has worked with many 
talented textile designers in the past; Lori Weitzner, Lucy 
Aiken-Johnson and Laura Guido-Clark, among others, have 
collaborated with the company for more than 25 years and 
created an impressive portfolio of award-winning collections 
in the process. 

One of this year’s collections, Topstitch, is designed by 
Pattern Pod, a design firm founded in 2013 and consists 
of designers Geraldine Blanchot and Kristen Dettoni, 
experts in designing and developing many varieties 
of textiles for demanding environments. In addition to 
practicing in the textile industry, Pattern Pod tracks design 
trends, researches materials and finishes, generates 
reports and develops marketing materials and strategies for 
manufacturers, among other things. 

What Pattern Pod brings to the A&D table that is new, 
especially for NeoCon, is a streamlined design/build 
approach and series of innovative ideas around product 
customization. Historically, customizing a product has 
been a huge undertaking, requiring extensive development 

Pallas Textiles Meets Pattern Pod at NeoCon
by Peter Carey

Deflect, a new polyurethane pattern by Pallas Textiles. Part of the Topstitch Collection, new for NeoCon 2015

Pattern Pod: Designers Kristen Dettoni and Geraldine Blanchot
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efforts, high product minimums 
and large orders that needed to be 
stored in a warehouse. With the 
latest advancements in technology 
and manufacturing, possibilities 
for a leaner type of manufacturing, 
offering little to no minimums and 
quick turnaround times, as well 
as competitive rates are emerging 
everywhere. Pattern Pod connects 
the dots between the design and 
manufacturing sides of the business.

“Kristen and I have manufacturing 
backgrounds,” said Ms. Blanchot in 
the KI showroom at NeoCon. “Our 
combined experience in textiles is 
more than 30 years. When we went 
into this collection, we wanted it to be 
about our process, and the things that 
have defined us in the past as artists 
and as designers.” 

At first, topstitching was considered 
a technique in the industry that was 
used to tailor, patch and mend fabric. 

“Each fabric pattern has stitching 
elements to it, whether by using 
connectors or a deflect stitch, which 
is done through weave structure; little 
stitches like this can actually result in 
abrasion problems over time,” said 
Ms. Dettoni. 

To avoid specific performance 
issues, Pattern Pod chooses their 
weaving mills accordingly. 

“We picked the manufacturer 
according to what we wanted to 

Surface, a new fabric by Pallas Textiles. Part of the 
Topstitch Collection, new for NeoCon 2015

Selections from the TopStich Collection by Pallas Textiles

The Pallas section of the 2015 KI NeoCon showroom, featuring furniture upholstered with 
Surface, a new fabric by Pallas Textiles
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accomplish,” says Ms. Blanchot. “We 
knew that we wanted to do a certain 
type of stitch, and we had to stay with 
a nylon yarn, because nylon performs 
better. Those are just a few of the 
decisions that went into the process. 
These are the things that motivate us, 
not just what the fabric looks like in 
the end.”

With the Topstitch Collection, 
traditionally decorative and elaborate 
design elements are juxtaposed with 
simple design motifs like squares, 
lines and circles, which are the basic 
building blocks of composition. 

“During our past lives working at 
fabric mills, a lot of times people would 
hand us a print or a color chip and 

want us to reproduce it on a textile,” 
said Ms. Dettoni. “It does not work 
that way. Every color equals a weave; 
that weave usually does something 
specific, and depending on the weave 
and how the loom passes the color, it 
really does something entirely different 
than the graphic on the paper.” 

Textile construction techniques 
aside, let’s not forget these products 
also have to be made sustainably and 
perform as expected. 

“We need to meet government 
standards and industry parameters 
that are being set in place by 
manufacturing associations and 
MBDC, the Cradle to Cradle certified 
people, USGBC, the list goes on,” 

said Ms. Blanchot. “At the end of 
the day, we need to come up with 
something that is essentially a solution 
to everybody’s problem and also make 
sure it looks beautiful and comes in at 
the right price point. There is a lot of 
math involved in what we do.”

There is also a visual 
acknowledgement of the history of 
weaving embedded in this collection 
as well. 

“We based Topstitch on the duality 
of form and function,” said Ms. 
Blanchot. “Topstitching, which was 
called Kantha In India, or Sashiko in 
Japan, is their process for mending 
clothing; that is how it was originally 
initiated. Over time, it became 

The TopStich Collection by Pallas Textiles, new for NeoCon 2015
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decorative. Kantha, for example, was 
not intended to be decorative at first. 
It was literally something that needed 
to happen so that people could recycle 
old pieces of fabric and clothing. 

“We wanted to interpret this 
practical idea of form and function 
into a performance textile application. 
Not only are we trying to get the best 
performance out of our textiles, we 
also want to convey a sense of tactility 

and tangibility in a way that is more 
possible with fabric, and really, more 
of what people may expect from a 
woven or a knit fabric.” 

Iteration, the process of revisiting the 
same design and process with minor 
changes, is integral to their creative 
approach. 

“We are iterating because we are 
looking at the structures and studying 
each separate element,” said Ms. 

Blanchot. “If you look closely at this 
fabric, you will see that every single 
stage is exactly the same number of 
vertical warp ends. The spacing is also 
exactly the same, and that divides into 
the warp ends as well. All of that was 
done on purpose.”

At Pattern Pod, carefully choosing 
the many different ways a fabric can 
be built is what makes them strong 
designers. 

Round, a new fabric by Pallas Textiles. Part of the Topstitch Collection, new for NeoCon 2015

Hitch, a new fabric by Pallas Textiles. Part of the Topstitch Collection, new for NeoCon 2015
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“We can send a weave structure 

to the manufacturing plant we are 
working with,” said Ms. Blanchot, “and 
tell them what look we are after for 
this particular design. We may want a 
double weave or a tissue weave, which 
is where float threads in the back add 
color to the textile face. Things like that 
build price into a piece of fabric.”

“It is hard to translate what I see in my 
head into an image in someone else’s 
head,” said Ms. Dettoni. “Working with 
Pallas was such a collaborative process. 
When they presented the design brief, 
they gave us plenty of freedom to come 
up with some great concepts and pitch 
them back to Dean Lindsley, VP of 
product development for Pallas.”

Design briefs from Pallas are very 
similar to design briefs from other 
manufacturers. 

“We generally get a brief with 
basic parameters on the number of 
SKUs they are putting in their line, 
performance attributes they want to 
reach, number of patterns, and the 
approximate scale,” said Ms. Blanchot. 

Three of the many royalty-free designs available at PatternPod.com
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But for the last four to five years, Mr. 

Lindsley noted that most Pallas design 
briefs have been cross-market.

“We feel there is a significant 
convergence going on within each 
market, said Mr. Lindsley. “Some people 
want to get a great residential feel, more 
comfortable and like home; others are 
more concerned with performance. 
“When we developed the brief for these 
fabric patterns, we focused on business, 
educational and healthcare markets. 
Then we developed the parameters 
around the design and performance 
elements of the collection.”

For this particular collection, there 
is a lot going on in some patterns than 
can be discerned at first glance. 

“All of these patterns were hand 
drawn at the onset,” said Ms. 
Blanchot, “and then brought into our 
computer for further development. 
We only used one print color on the 
polyurethane to keep manufacturing 
costs down. We did, however, use 

three separate opacities of the same 
color. If only the opacity is changed, 
you get the appearance of different 
colors. We have built huge swatch 
libraries digitally. These are all fabrics 
that we have scanned into that 
environment and then applied the 
weave structures to our designs.

“If you look at the Deflect pattern 
close up, not only does it have three 
separate opacity levels, it also has a 
small level of speckle within each dot, 
which is from the fabric scan we used 
from our swatch library.”

“We made sure that when we 
constructed these,” said Ms. Dettoni, 
“we considered the color palettes 
of course, but we also looked at the 
actual structure of the fabric in order 
to get the most saturated color out 
of its construction. In designing this 
line, we took a holistic view of the 
entire Pallas textiles line, and you can 
already see how these coordinate with 
a few existing products.” 

Indeed, the KI/Pallas showroom at 
NeoCon was decorated with several 
furniture pieces upholstered with the new 
textiles. I had mentioned to Mr. Lindsley 
how critical it is for manufacturers to 
show how their new textiles look on 
upholstered pieces and how the patterns 
handle complex curves. “We have a tool 
on our website,” he said, “called See it 
Spec it. Once we go to market, we will 
preselect certain pieces of furniture – a 
lounge piece, a conference chair, for 
example, or a large bench-type seating 
element. These pieces are then all 
rendered to thread-level detail, and users 
can see it and download the image to 
share with their client.”

Textile design and construction 
calls for much more than a few pretty 
ideas. The collaborations that Pallas 
Textiles has pursued as of late and 
the resulting collections impress 
and inspire aesthetic innovation 
through a thorough understanding of 
manufacturing techniques. n

The 2015 KI NeoCon showroom, featuring furniture upholstered with Surface, a new fabric by Pallas Textiles
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• An Arcadia Company •

Fling Guest Collection       Designed by  David Ritch and Mark Saffell of 5d Studio

Ultra modern and rich with design details, Fling makes its presence readily known.  Advancing 

on the scene with style and panache, its curved back effortlessly transitions to form a sculpted 

arc, providing lasting comfort and enhanced flexibility.  Together with a stellar array of upholstery 

options, including nine lively knit suspension colors, a profile emerges that is at once striking and 

filled with purpose.

800.985.8090     www.encoreseating.com                                      

http://bit.ly/18Kgtya
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It’s easy to forget the many roles fabric plays within an 
interior or exterior space. But fabric selection can make 
or break the quality and functionality of the elements of a 
space that it is being applied to.

Amidst a sea of NeoCon seminars, this year we found 
a diamond in the rough at Tuesday’s “Smart Textiles for 
Modern Environments” session led by Deb Barrett, a 
leading window fashion design expert, trend strategist, 
and principal of Window Dressings. The session was an 
excellent comprehensive guide to the basics of fabric and 
fabric selection, as well as to the newest cutting edge 
technologies being applied to create “smart” textiles. 

Choosing the right fabric brings with it many advantages:
>Softening and controlling light
>Energy efficiency
>Sound absorption
>Privacy
>Visual stimulation and comfort beside aesthetics
>Softening the hard lines of architecture
>Complement style, lines in the room
>Creates a focal point
There’s a lot that goes into selecting a fabric for a project. 

Ms. Barrett presented a list of questions that should cross 
a designer’s mind when searching for the most appropriate 
fabric for each application within a project. 

Will it resist stains, accidents, moths and more? Will it 
fade if exposed to sunlight? How will the colors look in the 
room? Are they colorfast? Is it comfortable? How does my 
client care for it?

Will it need to withstand some, moderate or heavy use 
(how durable)? Does it need to drape, or is stretching a 
disadvantage? Will it be installed in a climate controlled 
area? Does the fiber have a good memory?

Being Smart about Textiles
by Mallory Jindra

Photo courtesy of Deb Barrett
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In order to find the answers to these 
types of questions, it’s helpful for a 
designer to know something about the 
properties of fabric in general. 

Primary Properties
Below are the primary properties of 

every fabric:
Fabrics need a high length to width 

ratio, which means that the length of 
the fibers needs to be greater than the 
width to process into yarns/fabric. 

Tenacity, or the strength needed 
to withstand chemical processing, 
use and care, can vary widely across 
different fabrics. A general rule is that 
strong fabrics need less fiber to be 
durable. 

A fabric’s flexibility typically 
translates to its ability to bend, to drape 
and “give.” To be considered pliable 
(flexible), a fabric must flex repeatedly.

Spinning quality refers to a fabric’s 
ability to stick together during 
manufacturing, and uniformity 
addresses whether the fibers are 
similar in length and width; fibers 
that indeed are similar in length and 
width create fabrics that are uniform in 
appearance.

Secondary Properties
Knowledge of a fabric’s secondary 

properties can also be helpful in 
determining if it’s right for a particular 
application:

The shape of a fiber refers to a 
fiber’s length and diameter. Fiber 
lengths can be anywhere from ½” to 
miles long, and diameters, or cross 
section shapes, include round, triobal, 

ovoid, flat and irregular.
Density, or the relative weight 

of a fiber as compared to water, is 
reflected in different fabric weights 
for identically constructed fabrics. 
Nylon and acrylic, for example, are 
low-density, while cotton and rayon 
are high. In density calculation, water 
equals one, and fabrics with densities 
less than one float.

Fabric features and benefits. Photo courtesy of Deb Barrett
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A textile’s moisture refers to the 

amount of moisture that is absorbed 
at saturation. This influences comfort 
and laundry care. Moisture regain 
is the percentage of weight when 
it’s moisture free, and affects how 
fabrics accept dyes and finishes. 
Most fabrics have a certain amount 
of water.

The Elastic recovery of a fabric is 
the percentage of return to its original 
shape after stretching. Elongation, or 
the amount of stretch a fabric has, 
governs shape retention appearance, 
for example, its movement with 
atmospheric conditions.

The color of a fabric in its natural 
state differs widely. Man-made colors 
are pure white. As examples, silk is 
white; cotton is creamy white to gray; 
wool is off-white to black; and man-
mades are pure white.

Luster refers to the gloss or shine 
that a fiber possesses based on 

the light reflected by the fiber. This 
property determines a textile’s natural 
brightness. Silk has a high luster, 
cotton has low luster, and man-mades 
are controlled and modified.

Classification
Fabrics can be classified in so many 

ways, and while the intent is to make 
it simpler for designers and the like to 
choose fabrics, the many classification 
methods can seem convoluted to 
beginners.

“Classification systems have been 
in existence for a long time,” said Ms. 
Barrett. “The purpose is to put like 
fibers in like groups for us to better 
understand them and to apply them 
more accurately.

“The more scientific classification 
methods categorize fabrics based on 
their fiber content, yarns, and weaves/
construction. But the way we speak 
to our clients about different fabrics 

more typically references the fabrics’ 
production methods.”

For example, printed fabrics include 
toile and floral options, while woven 
fabrics include plains and tweeds. 

One scientific classification 
distinguishes between natural and 
man-made, or manufactured, fabrics. 
But those two categories are now 
failing to capture the qualities of many 
new “smart” textiles.

“We’ve now moved into a whole 
new classification method in order to 
address the “smart” textiles that now 
exist,” said Ms. Barrett. “Some of the 
things currently coming out don’t fit in 
any one category.”

Now that we’ve covered the 
basic properties of fabric and fabric 
selection, we invite you to tune in next 
week for the fun part – learning about 
the newest textile technologies and 
their resulting fabrics! n

Advantages and drawbacks of common textiles
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www.ERGinternational.com

See our entire Vesper collection on the web!

Vesper

http://bit.ly/1bRKSJt
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spotlight

Photography: courtesy of Sally Augustin

Some years ago, two design-inquisitive 
minds met. Officeinsight founder and 
editor Brad Powell and Sally Augustin, 
an environmental psychologist 
specializing in person-centered 
design, and a principal at Design 
With Science, struck up conversation 
at an A&D event of some flavor and 
quickly found common ground in 
their passion for designing with the 
human condition at top of mind. Soon 
after, Dr. Augustin began contributing 
regularly to officeinsight, filling a 
void in the industry where research, 
environmental psychology and design 
can converge.

Officeinsight readers now benefit every 
week from the intellectual partnership 
between Mr. Powell and Dr. Augustin, 
through Dr. Augustin’s weekly Research 
Design Connections column, as well as 
her longer column Concurrents, which 
appears every other week.

Dr. Augustin’s firm and career are 
each fascinating animals, and we 
wanted to share a piece of our history, 
and our bright future ahead, with 
the many officeinsight readers who 
regularly tune in to the research Dr. 
Augustin shares in our magazine.

Dr. Augustin founded her firm in 
2001. At Design With Science, she 
integrates insights from environmental 
and design psychology, other social 
and physical sciences, and project 
specific research to inform the design 
of places, objects and services that 
support desired experiences. Her 
clients include manufacturers, service 
providers, design firms and individuals 
in North and South America, Europe 
and Asia. From day one, she quickly 
found herself working with an 
unusually diverse range of projects.

Spotlight: Design With Science
by Mallory Jindra

Sally Augustin, Ph.D.
 This break area, in the FinnAir section of the Helsinki airport, is a wonderful spot to get away 
from work for a while. The visible wood grain here is very important. Fell’s research has shown 
that seeing wood grain de-stresses us, just as looking at nature does.
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This curvy bench, in a park across the street from Chicago’s city hall, has lots of pluses, from a design science perspective. Since there are few arm rests 
along the bench, people have many seat options, and being able to make a reasonable number of choices about how we live in our physical world is good for 
our mental health. Comfortable levels of control of our environment have been linked to improved professional performance. The curves allow people to sit 
with various levels of eye contact and the art along the walls of the space gives users a reason to shift their gaze from their discussion partner’s face (they’re 
not being rude when they do, they’re taking in the art). The bench even supports sitting at (nearly) right angles to the person you’re talking to – that’s a great 
configuration when we want to establish a psychological link to the person we’re speaking with but know some tough topics may come up in the conversation, 
so we’ll need to break eye contact a little more often than usual.
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Design With Science digs deeper 

than the typical research-based 
design firm. Dr. Augustin, who is a 
Fellow of the American Psychological 
Association, holds leadership positions 
in professional organizations such 
as the American Psychological 
Association (past-president, 
environmental psychology division), 
the International Association of Applied 
Psychology (environmental psychology 
division) and the Environmental Design 
Research Association (chair, work 
environments network).

On top of all that, she acts as editor 
of Research Design Connections, 

and writes widely on science-based 
design for a broad audience of people 
interested in the designed world. Her 
Research Design Connections blog is 
read by thousands of individuals each 
month. She has discussed using 
design to enhance lives on mass-
market national television and radio 
programs and speaks frequently to 
audiences in North America, Europe 
and Asia.

While human-centered and 
research-heavy projects are quite 
common now, the opposite was true 
when Dr. Augustin made her start in 
the field.

“I’m really motivated by taking 
research that’s been in the peer 
review press and getting it out into 
the public,” said Dr. Augustin. “When 
I was in school, I saw that all of 
this information about how people 
experience the physical world was just 
rotting away in journals and libraries.

“It would have been wonderful to 
have more people in this field, and 
more research materials to work with 
when I got out of school. Now, there 
are.  I don’t have to spend as much 
time explaining my work and my field 
to potential and current clients as I did 
when I began. Clients and I can spend 

Architecture and interior design can inspire awe, and when it does, good things happen inside our brains. We feel less impatient in the same 
situation if we’re being awed than we do if we’re not experiencing awe. We’re also more likely to help others, think more efficiently and effectively, 
and be more satisfied with our life, in general, when we’re experiencing awe. Feeling awed has even been linked to lower inflammation levels 
throughout our bodies. This space in the Chihuly Gardens in Seattle certainly inspires awe, because of the way a challenging material has been 
utilized.
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more time talking through richer, more 
interesting topics. Many people know 
about design-related science now and 
believe in it.”

Dr. Augustin says that her work 
in consulting on the design of a 
diverse collection of places, objects 
and services is hugely rewarding 
opportunity, and the diversity of her 
practice is no accident. Too many 
interior designers know all too well 
the limitations placed on them once 
they begin in a certain market. In 
place types specifically, her firm is 
unique in the range of interior design 
market segments it works in. From 
retail to workplace design, healthcare 
and academic environments, to the 
occasional residential project, her work 
is a rare example of applying specific 
design and research principles, in 
this case, those of environmental 
psychology and cognitive science, to 
the broadest range of projects possible.

“I work in many contexts and across 
many place types, which means I 
get to resolve a wide range of issues, 
and I like the puzzle nature of many 
projects. It’s easy to get slotted into 
one thing or another, and I really 
wanted to avoid that. If you work in a 
variety of place types, each of those 
experiences makes you think about 
things in different ways.”

Object design has also come to Dr. 
Augustin in many forms. On a project 
for Kohler, she contributed to the design 
and engineering of a showerhead so 
that an optimal experience of standing 
underneath it would be achieved.

“I don’t do as much with tactile 
experiences, so the Kohler showerhead 
was a great opportunity. I had no idea 
there were so many ways to root water 
through a showerhead!” 

Since Dr. Augustin helped pioneer 
the inclusion of environmental 
psychology principles and research 
into design and architecture, the 
evolution of research topics has 
happened before her very eyes. In 
color research, for example, the 
discussion has evolved from a focus 
only on color hues to more in-depth 
saturation and brightness analysis. 
We also pay much more attention to 
individual preferences, territoriality and 
privacy in research and practice now 
than in the past.

“We’re also much more focused on 
national culture, whether its German 
or French or what have you,” said Dr. 
Augustin. “People are actually probing 
those cultural differences and using 
that information in design. Many people 
are saying that cultural differences 
will disappear as we become a more 
global society, but the research says 
that’s not happening. Research shows 
that people maintain their cultural 
differences rather than shedding them. 
They define you as a person and sets 
you apart from a group.”

Design With Science moves research 
forward into interior design and 
architecture in a way that many firms 
can learn from. We’re happy to see 
firms such as Dr. Augustin’s flourish, 
particularly in the future as research 
becomes a crucial part of every project. n

Environmental psychologists 
answer questions such as:

>  What are the emotional effects 
of surface colors? Colors of light? 
How does where we grew up 
influence these responses?

>  How do shapes (seen or felt) mold 
our experiences?

>  How are personality and preferred 
design styles really related?

>  How do we use our environments 
and possessions to communicate 
nonverbally? Why does that 
matter?

>  How do sounds affect our mental 
state? What sorts of noises 
delight us? Frustrate us? Help us 
concentrate?

>  How do room dimensions 
influence us psychologically?

>  Why does smell matter? How 
can scents be used to help us 
learn (and remember) technical 
material? Exercise more 
vigorously and consistently? Avoid 
claustrophobia? Be creative? Feel 
healthier?

>  How do textures influence us 
emotionally? Is it important 
whether we see them or feel them?
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r-d connection
RESEARCH-DESIGN CONNECTION
More Reasons for Napping Spaces
by Sally Augustin, Ph.D.

have identified a few more reasons 
to create spaces for naps in places 
outside the home. Building on previous 
research that “has shown that napping 
can increase positive mood and 
improve immune functioning” they 

determined that after “a brief, midday 
nap…nappers showed a decrease in 
self-reported impulsivity and increased 
tolerance for frustration, while those 
in the no-nap condition showed the 
opposite pattern.” Nap periods were 
60 minutes long. n

Jennifer Goldschmied, Philip Cheng, 
Kathryn Kemp, Lauren Caccamo, Julia 
Roberts, and Patricia Deldin. 2015. 
“Napping to Modulate Frustration and 
Impulsivity: A Pilot Study.” Personality 
and Individual Differences, vol. 86, pp. 
164-167.

Sally Augustin, PhD, a cognitive 
scientist, is the editor of Research 
Design Connections (www.
researchdesignconnections.com), a 
monthly subscription newsletter and 

free daily blog, where recent and 
classic research in the social, design, 
and physical sciences that can inform 
designers’ work are presented in 
straightforward language. Readers 
learn about the latest research findings 
immediately, before they’re available 
elsewhere. Sally, who is a Fellow of the 
American Psychological Association, 
is also the author of Place Advantage: 
Applied Psychology for Interior 
Architecture (Wiley, 2009) and, 
with Cindy Coleman, The Designer’s 
Guide to Doing Research: Applying 
Knowledge to Inform Design (Wiley, 
2012). She is a principal at Design 
With Science (www.designwithscience.
com) and can be reached at 
sallyaugustin@designwithscience.com.

MATERIAL OF THE WEEK

MC# 5033-03
Mediamesh®: This stainless steel wire-mesh system is 
interwoven with LED profiles. By GKD AG, it provides a 
permanent, integrated and intelligent “media-lization” of 
architecture by allowing for the display of digital images and 
video on façades. 

The basis is a woven cable mesh with special round profiles 
into which the LEDs are inserted and sealed with a waterproof 
resin. The mesh, adapted to the individual architecture and 
equipped with pixels that can be triggered individually, has little 
to no impact on the façade construction due to low surface 
weight imparted on the structure. 

Applications include exterior facades.

This column is published in collaboration with Material  
ConneXion. For more information regarding the material  
previewed, please contact Michael LaGreca at  
mlagreca@materialconnexion.com. T: 212.842.2050.

http://www.researchdesignconnections.com
http://www.researchdesignconnections.com
http://www.designwithscience.com
http://www.designwithscience.com
mailto:sallyaugustin@designwithscience.com
mailto:mlagreca@materialconnexion.com
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PRODUCT INTROS
>Dauphin’s Junxion Wedge 
is a highly customizable 
sectional. Its segmented 
shape allows for better 
collaboration with people 
sitting on either end with 
an unobstructed view of 
each other. The company 
showcased Junxion Wedge at 
NeoCon, along with additional 
product offerings designed 
to address the needs of the 
modern mobile workforce, 
including the Speed-o and 
Kick-off chairs and the 
konstrux Teleconference 
Station. Please see the 
officenewswire link for more 
info and photos. 
officenewswire.com/16682

>Duravit expanded its 
popular SensoWash line 
with SensoWash Slim. This 
minimal shower-toilet features 
an especially flat seat that 
gives it the look of a classic 
toilet, all while having the 
cleansing powers and tech 
features of SensoWash. 
The full Slim seat can be 
removed in a snap, providing 
easy maintenance that has 
long-lasting benefits in both 
residential and contract 
settings. SensoWash Slim also 
makes Duravit’s bidet seat 
technology available at a new 
price point and is compatible 
with seven different Duravit 
collections. It is now on 
display in Duravit USA’s NYC 
showroom. 
officenewswire.com/16681

>Fahrenheit Lighting, a 
DMF Lighting company, 
introduced Fahrenheit™ 
Recessed Downlighting. 
Particularly suitable for 
new construction projects 
with strict safety codes, 
Fahrenheit is UL Listed for 
insulated ceiling installations, 
allowing fixture installs to 
be in direct contact with 
such insulation. Further, 
its own non-combustible, 
self-extinguishing interior 
insulation earns it two-hour 
fire ratings as L500/P500 
designs, and its dense 
internal insulation also 
dampens unwanted electrical 
or air-current noise. 
officenewswire.com/16678

>Hansgrohe USA rolled out 
new shower collections to 
its already comprehensive 
lineup. In addition to 
introducing two smartly 
appointed showerpipes to 
the iconic Croma® collection; 
the company is integrating its 
popular and intuitive Select™ 
technology into the sleek 
new Croma Select E and 
Croma Select S showerheads/

handshowers. The company 
is also launching the 
Crometta® collection, a sister 
collection to Croma that 
seamlessly combines both 
form and function.  
officenewswire.com/16680

>ICF Group introduced the 
Remo Chair by Konstantin 
Grcic. Remo’s defining 
feature is a sophisticated 
interlocking joint that attaches 
the curved shell of its seat 
and back to a horizontal 
backrest. This two-piece 
construction combines 
mechanical production with 
hand finishing and results in 
a strong and exceptionally 
comfortable seat. “The shell 
we have actually made in 
two parts, and that’s kind 
of special,” said Mr. Grcic. 
“It could be cut out of one, 
but by gluing the backrest to 
the spine it gives the piece a 
more free shape.” 
officenewswire.com/16677

>KnollTextiles launched 
the Et cetera collection. A 
diverse offering designed to 
work across market segments 
and available in a broad 
range of prices, the collection 

For complete releases, visit www.officenewswire.com. 
Keep current with the RSS feed.

Duravit Senso Wash Slim

http://www.officenewswire.com/
http://www.officenewswire.com/index/rss
http://www.officenewswire.com/16682
http://www.officenewswire.com/16681
http://www.officenewswire.com/16678
http://www.officenewswire.com/16680
http://www.officenewswire.com/16677
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consists of four upholstery 
patterns, one drapery and 
one wallcovering. 
-Tabloid: Part of the newest 
KT Line, Tabloid is a modern 
stylized camouflage that can 
read as a stripe or as an all-
over pattern. 
-Delite: The latest foundation 
fabric in the KT Line has a 
luxe hand at an affordable 
price with 14 color choices. 
-Magnolia: A fashion inspired 
large scale modern organic 
floral. Novelty yarn adds 
texture to the pattern that is 
available in a sophisticated 
color palette that is on trend 
without being trendy. Bleach 
cleanable properties make 
Magnolia a high performance 
fabric appropriate for a variety 
of market segments. 

-Highland: A classic 
KnollTextiles wool, 
manufactured using old world 
felting techniques. Highland 
has a rich hand with bold pops 
of colors and rich sophisticated 
neutrals. It is available in solid 
and heathered options. 
-Irving: The drapery in this 
collection is 100% Trevira CS 
with chenille specialty yarn for 
added texture and a soft hand 
. Muted tones evoke a feeling 
of bespoke menswear. 
-Accent: This is the latest 
addition to our Screenplay 
series of high performance 
woven wallcovering which 
can also be used for wrapped 
panel and indoor/outdoor 
upholstery use. This easy to 
use pthathlate-free woven 
is offered in a bright clean 
palette. 
officenewswire.com/16675

>Sandler Office’s Cocoon 
is an acoustic seating unit 
providing both privacy and 
personal space. Designed 
by Danish Architect Carsten 
Buhl, it features soft, futuristic 
shapes; built-in Bluetooth 
speakers and adjustable 
LED lighting; and segmented 
upholstery to allow endless 
choices in color and texture. 
officenewswire.com/16679

>USG Corp. completed 
its glass-mat portfolio 
with the addition of four 
new products – one for 
exteriors, two for interiors, 
and one for wet areas. USG 
Securock® Brand Glass-Mat 
Sheathing for exteriors offers 
warranted protection from 
the elements, with new and 
improved coated fiberglass 
facer mat to maximize 
coverage of air/water barrier 

systems. For interiors, USG 
Sheetrock® Brand Glass-
Mat Panels Mold Tough® AR 
are fiberglass-faced panels 
offering greater resistance 
to surface indentation and 
impact damage than standard 
gypsum panels; and USG 
Sheetrock® Brand Glass-Mat 
Panels Mold Tough® VHI 
are an upgrade to abuse-
resistant panels, offering 
very high impact resistance 
and added resistance to 
surface indentation and 
impact damage. USG 
Durock™ Brand Glass-Mat 
Tile Backerboard, for use in 
wet areas where moisture- 
and mold-resistance is 
required, combine cement 
board-like tile bond with the 
handling and ease of use of a 
Sheetrock® gypsum panel.  
officenewswire.com/16676

Knoll Textiles Et cetera: Delite, Irving, Accent

Knoll Textiles Et cetera: Tabloid, Highland, Magnolia

http://www.officenewswire.com/
http://www.officenewswire.com/16675
http://www.officenewswire.com/16679
http://www.officenewswire.com/16676
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NOTEWORTHY
>Christen Sorensen, an 
industrial designer from 
Denmark, passed away on 
June 10 at the age of 93. 
He leaves behind a legacy of 
countless designs from the 
countries he called home 
during his lifetime. 
After working in the Danish 
furniture industry for twelve 
years, Christen “Chris” 
Sorensen became profoundly 
aware of its shortcomings, 
which prompted him to 
apply for admission to the 
“Kunsthandwaerkerskolen” 
(Copenhagen’s School for 
the Arts and Crafts) to study 
design. On the faculty at that 
time were some of Denmark’s 
most famous architects 
and designers – Hans J. 
Wegner, Borge Mogensen, 
Bender Madsen, Jorn Utzon 
(Architect of the Sydney 
Opera House), and Ejner 
Larsen, among others. 
He opened a furniture 
design and production studio 
in Copenhagen when he 
completed his studies at 
design school. His chairs 
were exhibited throughout 
Scandinavia as well as at 
the Triennale in Milan in 

1955. He moved to Montreal 
in 1956 where he was 
involved in many design 
projects: airport interiors; 
three pavilions for Expo 
’67; commercial interiors; 
and furniture. Some of his 
chair designs are currently 
displayed in the permanent 
collection at the Centre 
Pompidou in Paris, France. 
Keilhauer’s Respons chair, 
which Mr. Sorensen designed, 
was introduced in 1990, 
and is still in the company’s 
catalog, 25 years later. “Chris 
had a quiet, unassuming 
manner that belied his 
substantial talent,” says 
Mike Keilhauer, President, 
Keilhauer. “We still sell the 
Respons chair because it 
is one of most comfortable 
chairs anyone has ever 
designed. Chris will definitely 
be missed, as much for his 
talent as for his character.” 
Mr. Sorensen spent his last 
20 years living in Spain with 
his wife, Marie Thérèse, where 
he studied Spanish, excelled 
in wildlife photography, and 
participated in regular wine 
tastings with a group of local 
architects and designers. 
Though officially retired since 
1995, he continued designing 
for the remainder of his life. 
officenewswire.com/16691

>Herbert Els was appointed 
national leader of the 
Building Technology Systems 
group at WSP. A WSP 
vice president, Mr. Els has 
managed the San Francisco 
office BTS team since joining 
the firm in 2012. He has 15 
years of experience in the 
design and implementation 
of a wide range of technology 

systems and has conducted 
research into emerging 
trends, enabling his teams 
to introduce new concepts 
to meet clients’ evolving 
technology needs. He 
has designed technology 
systems for transit facilities, 
commercial buildings, 
educational and government 
facilities, hospitals, 
laboratories, museums and 
cultural facilities and high rise 
residential complexes. 
officenewswire.com/16687

>Nancy Jackson, president 
of Architectural Systems 
Inc., was inducted into 
her seventh consecutive 
term as an IIDA NY board 
member. Ms. Jackson’s 
most significant role within 
the Association is serving 
as co-chair and moderator 
of the IIDA New York 
Hospitality Forum. This 
year’s Forum, held in March 
at the refreshed Haworth 
showroom, discussed the 
timely topic, ‘Customizing 
the Guest Experience in 
Hospitality.’ During the 
moderated discussion, a 
panel of renowned leaders 
in hospitality design from 
different parts of the country 
gave their viewpoint on design 
challenges the industry faces 
including the arrival of Airbnb, 
the advent of “bleisure” (the 
blurring of business and 
leisure destinations) and the 
impact of social media for the 
modern traveler. 
officenewswire.com/16698

At the IIDA NY hospitality event earlier this year (L-R): Moderator 
Nancy Jackson, president and co-founder of Architectural Systems 
Inc.; Guest Speakers: Toni Stoeckl, vice president, Lifestyle Brands at 
Marriott International; Kimberly Miller, CEO and principal of Duncan 
Miller Ullman Design; Adam Rolston, principal and managing director 
at Incorporated Architecture & Design; and moderator Barry Richards, 
IIDA NY Chapter co-chair Hospitality Forum and principal and studio 
leader of Rockwell Group.

http://www.officenewswire.com/
http://www.officenewswire.com/16691
http://www.officenewswire.com/16687
http://www.officenewswire.com/16698
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>CEI Architecture, one of 
western Canada’s leading 
architectural practices, is 
joining HDR, and the newly 
combined firm will go to 
market as HDR|CEI on Jul. 
27. Leadership of the two 
firms cite opportunities for 
growth both geographically 
and within each firm’s 
respective market sectors 
as the reasons for merging 
its shared commitment to 
design innovation in a global 
landscape. The agreement is 
expected to be completed in 
the next few weeks. 
officenewswire.com/16689

>The Chicago Athenaeum: 
Museum of Architecture and 
Design and The European 
Centre for Architecture Art 
Design and Urban Studies 
awarded 65 new buildings, 
commercial and institutional 
developments, landscape 
architecture, and urban 
planning projects from 26 
nations for The International 
Architecture Awards for 2015. 
This elite group of projects 
selected by the jury will be 
premiered at the 3rd Chicago 
Architecture Biennial this 
November. Please see the 

officenewswire post for the 
full list of projects honored. 
officenewswire.com/16702

>International Federation of 
Interior Architects/Designers 
(IFI) President Iris Dunbar 
posted Part 1 of a special 
report on World Interiors 
Day, which took place May 
30. “Designers came together 
in friendship sharing views 
at varying events from city 
walks to lakeside venues, 
from student portfolio reviews 
to pro bono projects, from 
iconic houses in Australia to 
historic sites in Switzerland,” 
she noted. “This year’s theme 
‘Design for All’ gave interior 
designers around the world 
the chance to expand the 
perception of our profession.” 
Included in Part 1 are WID 
reports from ADDIP in 
Uruguay, APID in United 
Arab Emirates, ASID in 

the U.S., BIID in the U.K., 
DArA in Argentina, Design 
Institute of Australia, IDAN in 
Nigeria, JID in Japan, MIID in 
Malaysia, SMI in Mexico, and 
VSI.ASAI. in Switzerland. Ms. 
Dunbar plans to post Part 2 of 
the special report within the 
next few weeks. 
officenewswire.com/16703

>The McMorrow Reports 
for Facilities Management 
is offering a 30-day free 
trial of its new Facilities 
Manager’s Costbook 2015. 
Based on the most current 
material and labor cost data 
available, it is designed to 
save facility managers time, 
money and effort, while 
protecting from hidden costs, 
cost overruns, oversights and 
hazardous “guesstimates” 
when developing budgets, 
calculating the cost of change 
orders, preparing realistic 
schedules, resolving disputes 
over billing, checking 
contractor’s prices, and more. 
officenewswire.com/16701

>IIDA’s 2015 IIDA Best of 
Asia Pacific Design Awards 
competition is now open for 
entries. This international 
design competition honors 
innovation and design 
excellence in interior design/
architecture throughout the 
Asia Pacific region through 
recognition of projects in 
14 design categories. The 
2015 jury panel will include 
Annie Chu, IIDA, AIA, of 
CHU+GOODING Architects; 
Primo Orpilla, IIDA, of Studio 
O+A; and Joey N. Shimoda, 
FIIDA, FAIA, of Shimoda 
Design Group. Projects must 
be located in the Asia Pacific, 
but the design firm may be 
based outside of the region. 
Submitted projects must have 
been completed after Jan. 13, 
2013. Deadline for submitting 
entries is Friday, Aug. 28. 
officenewswire.com/16697

>The National Council of 
Architectural Registration 
Boards’ report on the 
architectural profession, 

THE INTERLACE – Republic of Singapore; Architects: Office of 
Metropolitan Architecture OMA/Ole Scheeran; Photographers: Iwan Baan

http://www.officenewswire.com/
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NCARB by the Numbers, is 
available for free download. 
It reveals a profession that 
is thriving, with a number of 
positive trends: 
- A record high of 37,178 
aspiring architects either 
reporting hours through 
the Intern Development 
Program (IDP) or testing for 
the Architect Registration 
Examination® (ARE®). 
- 107,581 licensed architects 
reported by the 54 U.S. 
licensing boards, a 3% 
increase since 2011. 
- The average age of an 
architect upon initial licensure 
fell to 33.3 in 2014, shaving 
off 2.7 years since 2008. 
- Racial and ethnic minorities 
made up 41% of the aspiring 
architect talent pool in 2014, 
compared to 22% in 2007. 
- Women made up 38% 
of aspiring architects who 
completed the IDP in 2014, 
compared to 25% in 2000. 
- Women also accounted 
for 35% of candidates who 
completed the ARE last year, 
a percentage that has nearly 
doubled since 2000. 
officenewswire.com/16699

RE-SITED
>Rob Barthelman, AIA, 
LEED AP joined Steinberg 
as a new principal based 
in the firm’s San Jose 
office. A recognized leader 
in higher education design, 
Mr. Barthelman re-joins the 
firm after a seven year hiatus 
to help lead Steinberg’s 
education practice. He 
has more than 20 years of 
national experience assisting 
educational institutions to 

make individualized, data-
driven decisions in design 
and operations, integrating 
design with long range 
planning and sustainable 
facility management. Prior 
to re-joining Steinberg, Mr. 
Barthelman was a principal 
with VBN Architects and, 
more recently, a vice 
president at STV. 
officenewswire.com/16686

>Barbara Giaquinto joined 
Dauphin, North America as 
market manger in the NYC 
Showroom. Ms. Giaquinto has 
extensive contract furniture 
experience in sales and 
business development with 
dealers in New Jersey selling 
Herman Miller, Teknion and 
Allsteel. 
officenewswire.com/16683

>Jamie Herring joined Luna 
Textiles as the new Seattle/
Northwest sales rep. Ms. 
Herring’s background is in 

interior architecture and 
design, most recently with 
JPC Architects. In her new 
role, her focus will be to act 
as Luna’s liaison to designers, 
end users and manufacturers. 
officenewswire.com/16685

>Shannon Crider-Langley 
joined Luna Textiles as 
Atlanta/South Eastern sales 
rep. Ms. Crider-Langley has 
more than nine years of 
industry experience. In her 
new role, her focus will be 
to act as Luna’s liaison to 
designers, end users and 
manufacturers. 
officenewswire.com/16684

>Paulus, Sokolowski 
and Sartor announced 
its continued expansion 
in Southern New Jersey 
with the addition of three 
architects, formally of 
Moorestown-based Costanza 
Spector Clauser Architects. 
CSCA specialized in providing 
architectural and interior 

design, project planning 
and graphics and rendering 
services with a concentration 
in the healthcare sector. 
Charles Clauser will be senior 
director of architecture, while 
Harry Wright and Stephen 
Sgro will both be senior 
architects, all in the Cherry 
Hill, NJ, office. Please see the 
officenewswire post for more 
details. 
officenewswire.com/16688

EVENTS
>IIDA and the Society of 
British and International 
Design will collaborate for 
the first time ever on a joint 
program to be presented 
at Downtown Design in 
Dubai, UAE, Oct. 27–30. 
The two associations will 
present an in-depth look, 
with expert commentary, at 
worldwide trends showcased 
in internationally recognized, 
award-winning projects. The 
program will feature IIDA 
Executive Vice President 
and CEO Cheryl Durst, 
Hon. FIIDA, LEED AP; IIDA 
President Scott Hierlinger, 
IIDA, LEED AP; and SBID 
Founder and President 
Vanessa Brady, OBE. 
officenewswire.com/16696

>IIDA NY Buffalo City Center 
on Thursday, Aug. 13 will 
present BuffCon / Product 
Runway. The event is 

http://www.officenewswire.com/
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designed to bring together the 
region’s brightest designers 
with the newest product 
releases. It will be held at 
Tri-Main Center, 2495 Main 
Street in Buffalo, NY, 5:00-
8:00 p.m. 
officenewswire.com/16695

>IIDA NY on Thursday, Aug. 
13 will present BIOwine, a 
Sustainable Design Forum 
featuring tasting and 
learning about biodynamic 
wines. The principles and 
practices of biodynamics 
are based on a philosophy, 
called anthroposophy, which 
includes understanding the 
ecological, energetic and 
spiritual forces in nature. Six 
wines (three reds and three 
whites) produced locally by 
Paumanok Wineyards in 

Long Island will be tasted 
with Kareen Massoud, the 
wine maker at Paumanok, 
who will discuss the making 
of biodynamic wines and the 
challenges that arise during 
the process. The event will 
take place at the Inscape 
NYC showroom, 6:00 p.m. 
officenewswire.com/16694

>IIDA NY on Wednesday, 
Aug. 12 will present 
Credits and Cocktails at 
the Herman Miller NYC 
showroom, 1177 Avenue 
of the Americas, 5:30-8:30 
p.m. The event features two 
programs for double CEU 
credits: Alexander Girard, 
presented by Danielle Zinn 
of Maharam; and Human 
Factors in Workplace Design: 
Designing Spaces that are 

More Naturally Human, 
presented by Brad Tukey of 
Herman Miller. 
officenewswire.com/16693

>IIDA NY on Wednesday, 
Aug. 5 will present a 
Facilities Forum, “Finding 
Your Tribe: Knowledge 
Transfer in the Evolving 
Workplace.” To be held at 
Viacom, 1515 Broadway 
in NYC, 6:00-9:00 p.m., it 
will focus on the evolution 
of mentoring at all stages 
of career development 
and explore new forms 
of knowledge transfer in 
today’s workplace such 
as peer to peer, reverse 
mentoring, creative, and 
digital mentoring. Speakers 
will include Elle Moser, sr. 

director, global organization 
& leadership development, 
Viacom and Peter Mears, 
president North America, 
Initiative, with the discussion 
moderated by Justin Mardex, 
director of workplace strategy, 
Ted Moudis Associates. 
officenewswire.com/16692
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>Plans for the 13th edition 
of NeoCon® East, Oct. 
28-29 at the Pennsylvania 
Convention Center in 
Philadelphia, are well 
underway. The show will 
include dynamic partnerships 
with IIDA Headquarters, as 
well as regional chapters 
including IIDA PA/NJ/DE 
and AIA Philadelphia. In 
addition, DIFFA (Design 
Industries Foundation 
Fighting AIDS) will bring its 
Specify With Care cause-
related marketing program 
to the exhibition floor. IIDA 
Headquarters will kick things 
off with its Eastern Regional 
Leadership Breakfast, which 

will take place Wednesday, 
Oct. 28, before the show 
opens. The IIDA PA/NJ/
DE chapter, in collaboration 
with show organizers, will 
round out the first day in style 
with a celebratory cocktail 
party incorporating the 
organization’s annual Product 
Parade. AIA Philadelphia is 
co-locating its annual Design 
on the Delaware Conference 
at the show. The event brings 
together 300 principal-level 
architects from the Greater 
Philadelphia region and will 
offer 32 programs, three 
general sessions, 12 tours 
and a design charrette. 
officenewswire.com/16700

SUDOKU

Fill in the empty cells so that every 
row, column and cube contains a 
digit from 1-9, without duplication. 
(Level: Easy)

6/30/15, 10:57 AMCDTSudoku Shack :: Print Sudoku to fill later

Page 1 of 1http://www.soduko.org/sudoku-print.php?id=1000000916

SudokuShack.com
Easy Sudoku Number 1000000916
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RAYMOND JAMES BRIEF 7.17.15
KNL: 2Q15 Sales Miss, EPS Beat, Disappointing Office 
Segment Revenue

Analysts: Budd Bugatch, Bobby Griffin, David Vargas

>Before Friday’s market open, Knoll reported 2Q15 EPS of 
$0.36, better than our $0.34 estimate (also the consensus). 
Total sales increased 1.0% year-over-year to ~$269 million, 
well below our ~$281 million estimate (also the consensus). 
Organically, excluding the impact of foreign currency 
translation) sales increased 3.0% year-over-year.

>At the operating line, GAAP and adjusted operating profit 
were in line with our model, as higher than modeled gross 
margin (~$0.02 benefit) was offset by lower than expected 
sales and a slightly higher than modeled SG&A expense ratio 
(~$0.02 combined drag). Below the line, a lower than modeled 
tax rate (34.3% vs. 37.0%) aided operating results. 

>Gross margin increased by ~109 bp y/y to 37.7%, nicely 
above our 37.2% estimate. The year-over-year increase in 
gross margin was attributed to higher net price realization, a 
better mix of higher margin sales (Holly Hunt is a higher gross 
margin business), and foreign exchange savings across Knoll’s 
business segments. Recall, Knoll has manufacturing operations 

in Canada and benefits from a weaker Canadian dollar (versus 
the U.S. dollar). Normalized SG&A decreased from $74.8 
million (28.1% of sales) in 2Q14 to $72.9 million (27.2% of 
sales) in 2Q15, below our $76.1 million estimate (27.1% of 
sales). The y/y decrease in operating expenses was largely 
driven by foreign exchange savings, lower incentive accruals, 
and other cost containment efforts, partially offset by higher 
showroom expenses in Knoll’s Holly Hunt business and higher 
pension expense. 

>Drilling down: Disappointingly, office segment sales only 
increased 1.1% y/y to $160.9 million, below our $170.1 
million estimate. Management commented that the increase in 
office segment sales was driven by “improved system sales,” 
partially offset by lower “storage sales.” On an organic basis, 
excluding the negative currency impact, office segment sales 
increased 1.9% y/y. Office segment adjusted operating income 
improved from ~$6.6 million (4.2% of sales) last year to $9.1 
million (5.7% of sales) in 2Q15, below our $10.8 million (6.4% 
of sales) estimate.

>Studio sales grew 1.8% year-over-year to $77.8 million, 
slightly below our $78.8 million estimate. On a constant 
currency basis, studio segment sales improved 6.8% y/y, 
driven by strong N.A America and Holly Hunt growth. 
Normalized studio operating income increased from $9.5 million 

7.17.15 6.26.15 3.27.15 12.26.14 9.26.14 6.27.14 %frYrHi
%fr50-
DayMA

HMiller 29.3 30.5 27.4 29.6 30.4 30.7 -9.6% 1.1%

HNI 51.0 53.2 53.8 51.5 37.0 39.0 -11.8% -0.1%

Inscape 3.2 3.3 3.2 2.6 2.5 2.3 -15.8% -6.6%

Interface 24.3 25.2 20.6 16.6 16.3 18.9 -5.2% 1.9%

Kimball* 12.1 11.9 10.2 9.9 15.4 16.7 -17.3% -1.1%

Knoll 24.9 25.9 22.7 21.4 17.9 17.4 -4.4% 1.2%

Leggett 50.6 49.7 45.4 42.6 35.5 34.1 -1.3% 3.3%

Mohawk 193.6 193.2 181.2 155.3 136.6 136.9 -1.8% 1.1%

Steelcase 18.5 19.7 18.9 18.5 16.7 15.5 -9.4% 0.3%

USG 26.5 28.5 25.9 27.9 28.3 29.9 -15.7% -4.1%

Virco 2.8 2.9 2.7 2.5 2.7 2.3 -28.1% 1.0%

SUM 436.5 443.8 412.0 378.4 339.2 343.5

DJIndust 18,086 17,947 17,713 18,054 17,113 16,852 -1.4%

Industry Stock Prices

*Kimball historical stock prices for 9.26.14 and earlier include both Kimball Furniture and Kimball Electronics earnings prior to the spin-off of 
the company’s Electronics segment on 10.31.14. On 11.3.14, Kimball International, Inc. began trading on NASDAQ under the ticker symbol 
:”KBAL” and the previous ticker symbol “KBALB” was retired.
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(12.4% of sales) last year to $12.1 million (15.6% of sales) in 
2Q15, nicely above our $10.1 million (12.9% of sales) estimate. 

>Coverings segment sales decreased 1.6% y/y to $29.9 
million, below our $31.7 million estimate. Excluding foreign 
currency translation, coverings segment sales decreased 
0.7% y/y, as better performance in Knoll’s textile business 
was offset by decreased sales in its leather businesses. 
Segment operating income increased from $6.3 million in 
2Q14 (20.7% of sales) to $7.1 million (23.7% of sales) in 2Q15 
(versus our $7.2 million estimate). 

>KNL opened lower, most likely due to the headline sales 
miss and disappointing office segment revenue performance. 
The strong year-over-year margin performance across each 
segment was a positive surprise, but it will be important to see 
how much foreign exchange benefits contributed to the gains 
versus management’s ongoing supply chain initiatives. We will 
have our additional thoughts following management’s 10:00 
a.m. (EDT) conference call. 

BUSINESS AFFAIRS
>The Herman Miller, Inc. Board of Directors and the 
Executive Compensation Committee (1) awarded long term 
incentive awards to the CEO and other named executives 
(the “NEO’s”) under the Long Term Incentive Plan for the 2015 
fiscal year at the target award amounts established in July 
2014; (2) approved new base salary levels and established 
target payout percentages under the Executive Incentive Cash 
Bonus Plan and the LTIP for the NEO’s for the 2016 fiscal 
year; and (3) approved a special award of conditional stock 
options to the NEO’s subject to performance during the fiscal 
year 2016. Achievement of the targets under the Executive 
Incentive Cash Bonus Plan is primarily based on EBITDA 
(earnings before interest, taxes, depreciation and amortization) 
improvement from the prior year as determined by the 
Executive Compensation Committee. More details are available 
in a Form 8-K report filed with the SEC on Jul. 17: http://
investor.shareholder.com/mlhr/secfiling.cfm?filingid=66382-15-
28&CIK=66382

>Interface, Inc. intends to release its second quarter 2015 
results on Wednesday, Jul. 29, after the close of the market, 
and host a conference call the next day, Thursday, Jul. 30, 
9:00 a.m. Eastern Time. Chairman and CEO Daniel T. Hendrix 
and Senior Vice President and CFO Patrick C. Lynch will host 
the call. Certain information discussed on the conference call 
will be available on the Investor Relations page of Interface’s 
website under the heading “Press Releases.” A live webcast 
of the call will be available on the Investor Relations page, 

where an archived replay will be available for one year 
beginning approximately one hour after the call ends. www.
interfaceglobal.com/Investor-Relations.aspx.

>Knoll, Inc. released its second-quarter 2015 financial 
results on Jul. 17 (dollars in millions except EPS):

3 Mos Ended 6.30.15 6.30.14 %Ch.
Net Sales $268.6 $265.9 1.0%
Gross Profit $101.2 $97.3 4.0%
SG&A $72.9 $75.0 -2.8%
Op. Profit $28.3 $22.2 27.5%
Net Inc. $17.2 $10.8 59.3%
EPS (dil.) $0.36 $0.23 56.5%

6 Mos Ended 6.30.15 6.30.14 %Ch.
Net Sales $535.1 $495.5 8.0%
Gross Profit $196.5 $173.9 13.0%
SG&A $145.9 $139.6 4.5%
Op. Profit $50.6 $33.5 51.0%
Net Inc. $34.7 $18.7 85.6%
EPS (dil.) $0.72 $0.39 84.6%

“Our strategy of diversifying our sources of revenue and 
profitability across workplace and high design residential 
settings is delivering the kind of improved profitability and 
double-digit margins we expect,” said Knoll CEO Andrew 
Cogan. “While constant currency growth of 3.0% was slower 
than in Q1, we did benefit from a more profitable mix of 
business amongst and within our operating segments.”

During the second quarter of 2015, gross margin (gross profit as 
a percentage of net sales) increased to 37.7% from 36.6% a year 
ago. The company attributed this increase to benefits achieved 
from net price realization and foreign exchange savings.

In operating expenses, increased showroom expenses 
associated with the Holly Hunt business and higher pension 
expense were offset with foreign exchange savings, lower 
incentive accruals, and other cost containment savings.

During the 2Q15 and 2Q14, other (income) expense was $0.2 
million and $2.7 million, respectively. Foreign exchange losses 
during the second quarter of 2015 and 2014 were $0.4 million 
and $2.4 million, respectively. Other (income) expense for 
the second quarter of 2014 included $0.3 million of expense 
for the write-off of deferred financing fees related to the 
refinancing of the company’s credit facility, which now matures 
in May 2019.

Cash provided by operations was $33.8 million in 2Q15 compared 
with $18.4 million in 2Q14. Capital expenditures for the period 
totaled $7.5 million compared to $9.9 million in the comparable 
period for 2014. During 2Q15, the company paid a quarterly 
dividend of $5.8 million, or $0.12 per share, compared to a 
quarterly dividend of $5.7 million, or $0.12 per share, in 2Q14. 

http://investor.shareholder.com/mlhr/secfiling.cfm?filingid=66382-15-28&cik=66382
http://investor.shareholder.com/mlhr/secfiling.cfm?filingid=66382-15-28&cik=66382
http://investor.shareholder.com/mlhr/secfiling.cfm?filingid=66382-15-28&cik=66382
http://www.interfaceglobal.com/investor-relations.aspx
http://www.interfaceglobal.com/investor-relations.aspx
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“Maintaining a strong and flexible balance sheet remains a 
top priority,” said Craig B. Spray, SVP & CFO. “Continued net 
earnings growth coupled with working capital improvement 
have enabled $26.0 million of debt paydown in the quarter. Our 
leverage ratio has improved from 2.94 a year ago to 2.22 as of 
Q2 2015.” 

Business Segment Results (dollars in millions):

3 Mos Ended 6.30.15 6.30.14 %Ch.
Office
  Net Sales $160.9 $159.1 1.1%
  Op. Profit $9.1 $6.4 42.2%
Studio
  Net Sales $77.8 $76.4 1.8%
  Op. Profit $12.1 $9.5 27.4%
Coverings
  Net Sales $29.9 $30.4 -1.6%
  Op. Profit $7.1 $6.3 12.7%

6 Mos Ended 6.30.15 6.30.14 %Ch.
Office
  Net Sales $328.6 $305.2 7.7%
  Op. Profit $16.3 $6.9 136.2%
Studio
  Net Sales $148.0 $132.4 11.8%
  Op. Profit $21.1 $15.0 40.7%
Coverings
  Net Sales $58.5 $57.9 1.0%
  Op. Profit $13.2 $11.6 13.8%

(The Office segment serves corporate, government, healthcare, 
retail and other customers in the United States and Canada 
providing a portfolio of office furnishing solutions including 
office systems, seating, storage, tables, desks and KnollExtra® 
ergonomic accessories. The Office segment also includes 
international sales of Knoll’s North American office products. 
The Studio segment includes KnollStudio®; Knoll Europe, 
which sells primarily Knoll Studio products, Richard Schultz® 
Design and HOLLY HUNT®. The Coverings segment includes 
KnollTextiles®, Spinneybeck®, Edelman® Leather and 
Filzfelt®. These businesses serve a wide range of customers 
offering high quality textiles and leather.)

Net sales for the Office segment increased 1.9% on a constant 
currency basis when compared with the second quarter of 
2014. Office segment operating margins increased year over 
year from 4.0% to 5.7%. Increased sales in the Office segment 
were the result of improved systems sales year-over-year, 
partially offset by lower storage sales. 

Mr. Cogan noted that the Office segment has been seeing a 
greater quantity of small- to midsize orders, and the larger 
projects that are shipping are spreading their deliveries out 
over a longer period. “These trends aren’t surprising,” he said. 
“The larger projects involve more whole building and new 

campus work compared to the renovation and upgrade work 
which dominated the earlier phase of the recovery. Anecdotally, 
the bulk of my client engagements at NeoCon were also 
related to new building and campus expansions.” He added 
that incoming orders in the second quarter were showing 
an increased mix of larger projects, and that the company is 
currently seeing a spike up in larger mockup activity.

On a constant currency basis, Studio sales increased by 6.8% 
from a year ago. The increase in sales in the Studio segment 
was attributed to strong growth in North America and Holly 
Hunt. Studio operating margins for the second quarter of 2015 
and 2014 were 15.6% and 12.4%, respectively.

Net sales for the Coverings segment decreased 0.7% on a 
constant currency basis, when compared with the second 
quarter a year ago. Improved sales performance in Knoll’s 
textiles business was offset by decreased sales in its leather 
businesses. Operating margins for the Coverings segment 
increased from 20.7% a year ago to 23.7% for the second 
quarter of 2015.

The full text of Knoll’s 2Q15 earnings release, including 
all tables, and a webcast replay of the company’s Jul. 17 
conference call, including presentation slides, may be 
accessed at www.knoll.com; go to “About Knoll” and click on 
“Investor Relations.” In addition, a telephone replay of the 
call will be available through Jul. 24 by dialing 888 286-8010. 
International replay: 617 801-6888 (Passcode: 22412538). 
http://phx.corporate-ir.net/phoenix.zhtml?c=66169&p=irol-
irhome

>Mohawk Industries, Inc. realigned its reportable segments 
during the second quarter of 2015. To reflect how the 
its results will be reported by management, the company 
organized its carpet, wood, laminate and vinyl operations by 
geography into the Flooring North American segment and Rest 
of the World (“ROW”) segment, with no change in the Global 
Ceramic segment. Specifically:

Flooring North America Segment includes North American 
operations in all product categories except ceramic. The 
new segment combines the former Carpet segment with the 
North American operations of the former Laminate and Wood 
segment as well as the North American operations of the 
recently acquired IVC Group. 

Flooring ROW Segment includes operations outside of North 
America in all product categories except ceramic. The new 
segment combines the European and ROW operations of 
the former Laminate and Wood segment with the non-North 
American operations of the recently acquired IVC Group. 

Global Ceramic Segment includes all worldwide ceramic 

http://www.knoll.com/
http://phx.corporate-ir.net/phoenix.zhtml?c=66169&p=irol-irhome
http://phx.corporate-ir.net/phoenix.zhtml?c=66169&p=irol-irhome
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operations, including the operations of the recently acquired 
KAI Group. There is no change in this segment. 

Re-casted segment financials for the fiscal years ended 2013 
and 2014, all four quarters of 2014 and the first quarter of 
2015 are included a Form 8-K report filed with the SEC on Jul. 
13. www.mohawkind.com/CorporateIRSECFilings.aspx

>Steelcase held its annual meeting of shareholders on July 
15. At that meeting, shareholders voted on four proposals 
presented in the company’s Proxy Statement dated June 3, 
2015 relating to the annual meeting. They elected the 11 
nominees to the Board of Directors – Lawrence J. Blanford, 
William P. Crawford, Connie K. Duckworth, R. David Hoover, 
David W. Joos, James P. Keane, Robert C. Pew III, Cathy 
D. Ross, Peter M. Wege II, P. Craig Welch, Jr. and Kate P. 
Wolters – and also approved via advisory vote the company’s 
named executive officer compensation plan; approved the 
Steelcase Inc. Incentive Compensation Plan; and approved 
ratification of the company’s independent registered public 
accounting firm. http://ir.steelcase.com/financials.cfm

TECHNOLOGY
>Configura named Dorothee Maver CET Designer User of 
the Month for July. Born in France, Ms. Maver came to the 
U.S. when she was eight. She received a bachelor of fine arts 
degree from NYSID in 2006 and has worked with multiple 
dealerships. She is now working in the Special Projects 
department of Meadows Office Interiors in NYC.

“Working in the Special Projects department is an amazing 
opportunity,” she said. “I love going from a blank screen and, 
in a matter of minutes, being able to provide a detailed drawing 
of what my imagination can come up with.”

Ms. Maver has been using CET Designer for four-and-a-half 
years to create drawings, presentations, specials, renderings 
and quotations.

“CET Designer has enabled me to work in 3D instead of 2D, 
and it has made it possible to reinvent how I see products,” she 
said. “I love being able to see the design happening right in 
front of my eyes.”

Her clients also appreciate the drawings. “Clients love these 
drawings because they can actually see what the configuration 
of the items they are looking to purchase will look like,” she said.

Ms. Maver lives in Westchester County, NY, with her husband 
and their five kids. When she’s not creating spaces for 
Meadows, she loves being outside, whether it’s taking a walk or 
going to the local park. www.officenewswire.com/16690

Rendering by Dorothee Maver created in CET Designer

CET Designer Dorothee Maver

http://www.mohawkind.com/corporateirsecfilings.aspx
http://ir.steelcase.com/financials.cfm
http://www.officenewswire.com/16690
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Government Federal Sales Specialist - Washington DC

Herman Miller Inc.

As a part of an MSA/Regional 
Sales Team, develops and 
implements business plans 
aimed at maintaining/growing 
sales volume, market share, 
and revenue within assigned 
Federal Government accounts 
for assigned market(s)/region.

 > Accountable for total 
sales revenue of Federal 
Government accounts 
within assigned accounts, 
including new projects and 
‘flow’ business.

 > Acts as the key contact 
with assigned Federal 
Government accounts 

to cultivate ongoing 
productive/collaborative 
customer relationships 
and influence decisions 
through the application of 
consultative selling skills.

 > Develops dealer community 
capabilities for growing 
Herman Miller’s share 
of the local Federal 
Government accounts.

Herman Miller is committed 
to diversity and inclusion. 
We are an equal opportunity 
employer including veterans 
and disabilities. 

Please click on link for 
additional information and to 
apply:  http://bit.ly/1HZZMlb

JOB SITE
To place ads or for billing 
information, email  
Bob@officeinsight.com 
Or, call 
T 972 293 9186

Find the rest of our ads on 
our online job site.

Territory Sales Managers - NYC Tri State Area

The Senator Group seeks 
exceptional Sales Managers 
in New York City & Tri State 
Area. 

Excellent financial package 
commensurate with location 
and expectation. 

The Senator Group 
manufactures an extensive 
range of high quality, 
contemporary seating and 
tables for the commercial 
contract market, 

Driven by creativity and 
innovation, The Senator 
Group is a true global leader 
in the field. With locations 
worldwide and manufacturing 
facilities in the United States 
and Europe we are exploring 
new markets, launching 
new products and making 
our mark around the world.  
With new opportunities being 
created across the USA 
to further grow our brand 
presence.  If you’re looking 
for a young and dynamic 
business to grow with, your 
journey could start here! 

We are designers 
and manufactures of 
contemporary furniture, 
Seating and desking systems 
designed by some of the 
most exciting and talented 
designers in the industry.

TOur North American 
headquarters and 
manufacturing facility is 
located in Ohio and due to 
our expanding sales success 
and increasing demand for 
our brand of products, The 
Senator Group is looking to 
recruit sales managers to 
cover New York City & the Tri 
State area.

We are looking to recruit 
motivated and passionate 
sales managers to promote 
the Senator brand via the 
A&D and dealer distribution 
channels.  This role demands 
individuals with proven track 
record in developing sales 
in an assigned region and a 
winning “can do attitude”.

Qualified applicants will 
have a minimum of 3-5 
years proven track record in 
achieving sales objectives.  
Ideally with good written and 
verbal communications skills 
and a strong background 
from within the Office, 
Contract or Commercial 
Interiors marketplace.

Attracting the best and most 
driven talent into The Senator 
Group remains our priority 
and objective for the future.  
We offer a competitive salary 
and incentive compensation 
package and welcome the 
opportunity to discuss these 
roles with applicants. 

Exciting times are ahead for 
The Senator Group in the 
USA.  If you feel that make 
can make a difference and 
want to be part of something 
special with genuine 
career opportunities then 
please contact p.allen@
thesenatorgroup.comIndependent Sales Representative - Michigan

Carnegie, a leading textile/
wallcovering company 
is seeking independent 
sales representation in the 
Michigan market.  

Preference for candidates 
with sales experience and 
strong standing in the A&D 
community.  

Tremendous opportunity to 
represent a design oriented, 
environmentally focused 
company in an important 
market

Remit resume to Leah 
Van Loan at lvanloan@
carnegiefabrics.com. 
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